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S2 Food Poverty Network- Newsletter No 21, July 2026 
Welcome to the twenty first newsletter. I make updates 
every couple of months following our Trustees’/ 
Managers’ meeting.  

I begin by repeating a plea made in each newsletter:- 

• If you are a regular 
donor, please send your contact email address to me. 
Please also indicate whether you would like a 
personal invitation to see Food Bank at work. My 
email address is: jtrhull@outlook.com  

This plea has already solicited supportive, interesting 
replies. Several long-standing donors have taken up 

my invitation to visit Food Bank and Shop and see them in operation. I now send a 
personal e-copy of this Newsletter to some 40+ donors who have made contact.  
 

1. Data 

1a. Our “ever-richer” rich data   

We keep very good, but simple, data. We use the data to monitor our impact. 
Katelyn, our Manager tabled current data and clear analyses. She has 
reviewed our standard documentations. She shared a new version of the 
intake form which captures key information about a registering client and of 
the recording sheet for Community Shop members. Both are on Plinth 
format, reduce duplication and respect General Data Protection Regulations 
(GDPR).   

Katelyn also presented overall data on Powerpoint. I shall shortly share two of 
her slides with you. 

1b. People fed  

Please remember what we mean by “people being fed”. A mother with three 
children coming one week to Food Bank or Shop counts as four people being 
fed. 

 Food Bank 
2026 

Food Shop 
2026 

Food Bank 
2025 

Food Shop 
2025 

Jan 214 501 207 580 
Feb 198 537 164 589 
March 256 355 120 554 
April 184 678 130 620 
May  92 556 177 472 
June 137 522 164 474 
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1c. Two of Katelyn’s Powerpoints  

Katelyn explained that households with no children constitute our largest 
cohort. This is no surprise. What a single person can claim is very limited. 
75% of households using the Community Shop are single people.  

Next she gave detail on numbers of children per household which use the 
Community Shop. Here is her slide. In her text she draws our attention to 
something which, initially, surprised me. Two children in the household is the 
least frequent number. This is because their situation is treated, relatively, with 
more generosity by the benefits “system”. The over-turning of the two-child 
limit means younger children, potentially less expensive to feed and care for, 
qualify for funding.  

To be more exact, the allowance for first or only child is £27.05 p/week. For all 
other children it is £17.90. 

 
 

Below, I share a second of Katelyn’s slides. It maps home postcodes of Food 
Bank clients. We accept clients from S2 and contiguous parts of S1 and S12. 
The heat map raises a key question. Are we reaching all who are in need in 
our area? There is much to debate here. Plainly proximity to St Swithun’s is a 
major factor and food poverty is likely to be concentrated in certain sub-areas.  
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We agreed, after discussion of the heat map, to trial opening up our services 
to S13. This might help residents in Woodthorpe who presently have no 
nearby Food Bank.  

Katelyn thought we might contact Housing Associations and a Young Carers’ 
group to publicise our offer of support to groups currently less well 
represented on the heat map.   

Thank you, Katelyn.  

2. Focus on debt and Benefits 
 
Regular readers will already appreciate this distinction. Clients firstly spend 4-
5 weeks using the Food Bank. This is our strategy to alleviate basic food 
poverty. Most clients then move into the Community Shop. To gain access to 
the Shop clients must explain to us the reasons for their evident food poverty. 
They must collaborate with us in efforts to address these underlying causes. 
The most frequent causes are (a) unmanageable debt or (b) inability to access 
full benefit entitlement. 
 
We have 14 ongoing cases of debt relief work. These may well result in Debt 
Relief Orders, We have two fine, qualified, volunteers working in this area, 
Duncan and Corynne.  
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Duncan is using the Plinth-based data to help identify clients potentially 
qualified for Personal Independence Payments. He has 4 active appeals and 
5-6 at pre-appeal stage.  
 

3. Matters Financial 

Our main income source is standing order by individual donors. This income 
we well supplement by the pursuit of grants from both local (e.g. Sheffield 
Church Burgesses) and national (e.g. Comic Relief) sources.  

Income in May-June was slightly ahead of budget thanks to an incoming grant 
from Comic Relief. We slightly overspent on food as costs rise nationally.  

 
4. Update on Fundraising 

I here record deep thanks to Sean of Springs Academy. To help students 
and community they have received surplus supermarket donations. They 
passed on to us what they could not immediately use. We estimate the value 
of the food they passed on to us at £1,900.  

We wish to thank Freshgate Foundation, a local charity. They have given us 
£2000 to help with maintenance costs for the Community Shop. We have 
grant applications lodged with numerous other charities. These set submission 
deadlines. We await their decisions:- 

Cooperative Local Community Fund, DWF Foundation, East LAC Ward Pot, 
Graves Trust, Postcode Lottery, Tesco Groundwork, Tramlines Festival.    

 
5. Annual Plan 

 
We intend to hold a special planning day for Trustees in mid-September. This 
should help us develop a clear Annual Plan for 2027. We think our reflections 
and planning have been good but need now to be part of a calendared 
process.   

6. Manor Food Kitchen  

We received from Sarah Short a report on the provision and uptake of meals 
provided in St Swithun’s in June. There is now a regular pattern of (a) 
food/refreshments on Wednesday offered to waiting Food Bank and Food 
Shop clients. (b) Sunday breakfasts offered before church services, (c) 
Thursday meals to take away or enjoy at Church.  

Clients and local visitors pay what they can afford. Many sit, chat and enjoy 
company. Thanks 

, Sarah to you and Community Kitchen volunteers. 
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JTRH, 25th July 2026 


